RealLearningand our

Stephen Murgatroyd, PhD

Chief Scout, The Innovation Expedition Inc
(with materials from Kin€Cofing
International School Bangkok)



CONTEXT

rapid change

demographics

economy



http://www.ted.com/index.php/talks/juan_enriquez_shares_mindboggling_new_science.html
http://news.bbc.co.uk/2/hi/uk_news/england/7900582.stm

One of the most
progressive education
Ministers in the world

Challenged by the forces of
Nnconservatisn

Fighting from n
learning, schools and
teachers




part 1

Our learners are changin
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highly CUStOMIZEGxperiences
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consumers
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some in-school learning
experiences | ook v






Teachers are caught between and a hard place



what do 2E‘cen
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part 2

What mindsets
and skills do we
need our young
people to have for
the 215 century?
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effectivetechnology manager
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Instinctive knowledgdlaVvigators
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effectivelearnersk NI X

criticalthinkersandevaluators
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able to corﬁmunicat_e acros"s' :
culture, time & distance




effectiveglobal collaborator
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effectiveglobal collaborators NS X

able to collaborate to reach
common



effectiveglobal collaborators NB X

able toleador follow



effectiveglobal collaborator
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very knowledgeable about the disciplin
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a new
generation of
entrepreneurs




part 3

next generation classroor
- what might it look like?




In this century, given our nearly
ubiquitous access to information,

PI knowing will rarely be enough.
ease The real skills that must be

developed involve doing
DO NOt rather than simply

knowing.
Create
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focus onproblem solving
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to harness &
knowledge




relevant and authentic
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design

realworld
challenges
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break dow ‘tlassroom wails-_



embracedigital tools






_the power ofdesign



CUStOmizedearning experience



